
Summary of the Explain Brand Values & Culture 

At Explain our vision is to “Celebrate our collective success and support each other to be the best we can be” 

and this ultimate vision is further articulated through our brand values which are around: 

 
 

 
 

 

The Explain culture 

 
The Explain team is the best. Our culture is what we are most proud of and is what drives our success. Our 

team is a diverse mix of skills, competences and personalities and we come together to make the Explain 

essence – our USP.  

Our people are a mix of a number of the following “characters.” We don’t expect one person to always tick all 

of these boxes, they will be stronger in some areas than others, but what is consistent across our whole team 

is our mutually supportive working practices and our drive to be the best we can be. 

We will consistently work together to deliver a ‘WOW’ factor to every client, through every project, 

throughout every moment of every day. 

We are: 

Building partnerships 
with each other and 

clients 

Being the best in 
class at what we do 

Delighting our clients 
and each other 

Celebrating our 
successes and our 

collective and 
individual 

contributions 

Having a rapport with 
clients and each 

other 

Being people our 
clients can trust 

Being strategic in our 
approach 

Being confident, 
direct and clear 

about what we do 
and don't deliver 

Being innovative in 
our approach across 

the business 

Demonstrating the 
highest levels of 

quality in everything 
that we do 



 

 

Friends: we are kind, 
happy, personable, 
fun and supportive 

Team players: we are 
all moving parts in 

one big team with a 
collective vision to be 

the best 

Believers: we are 
energised, 

passionate, positive 
and strive to achieve 

Multi-taskers: we are 
able to keep calm 

and keep up in a fast 
paced environment 

Performers: we strive 
to be the best and 
are motivated by 
accomplishment 

Safe: we know we 
can 100% depend on 
each other to deliver 

Thinkers: we are 
strategic, analytical, 
problem solvers and 
innovative thinkers 


