
 

 
 

Senior Insight Manager  

This form summarises the job description. 

Accountable to:   Associate Director  

Salary:    £30-£35K depending on experience  

Location:   Head office, Newcastle upon Tyne city centre (hybrid working available)  

Job Summary  

 

 

 

 

 

 

 

 

 

 
Key Responsibilities 
Project management  

- Leading on and playing an Account Management role - ensuring the smooth running and delivering 

of all projects – both quantitative and qualitative 

- This role requires an ‘all-rounder’ with a minimum of 18+ months market research experience 

- We would like a candidate with ‘all round’ research experience for this role we are looking for a core discipline 

of quantitative research experience  

- Day to day management of multiple research projects and client accounts involving quantitative research 

methods, also able to deliver qualitative research  

- Line management responsibility of team members  

- Project manage accounts working with the client and the team to deliver within project timeframes and to meet 

objectives 

- Work as part of a team that will be carrying out large projects involving both qualitative and quantitative research 

methods 

- Work within a team preparing tenders / project proposals within the private and public sectors 

- Multi-tasking and prioritising tasks in a fast-paced environment is a must for this role 



 

 
 

- Assess client objectives to develop research proposals and tenders, with the appropriate 

methodology and budget  

- Design questionnaires / topic guides a range of research projects, i.e CATI, online, postal, in-depth, 

focus groups 

- Analyse and write reports, including client recommendations, and quality check those written by 

others  

- Write PowerPoint presentations, including client recommendations, on relevant projects within 

the corporate template 

- Work with project managers to promote best practice in the quality control of all fieldwork and 

ensure all ISO quality and GDPR procedures are adhered to across the business 

- Assist the Research Directors and other Account Managers in the presentation of project findings 

to clients  

- Ensure that projects are resourced and implemented correctly, to the satisfaction of the client, 

within budget and one time 

- Manage the day to day running and overall management of online communities  

Team management  

- Line management responsibilities  

- Create and maintain good working relationships with all colleagues 

- Support and brief telephone researchers in the Explain research centre on a project-by-project 

basis 

- Ensure clear communication with colleagues and clients   

- Ensure comprehensive awareness of all clients and projects, including those of other Account 

Managers and assist the Research Directors and research teams to manage the overall workload 

- Work in a flexible manner, adapting to changing demands of the client, fluctuations in workload 

and to support the wider team  

 



 

 
 

Specialist quantitative expertise 

- Analyse statistical data, identifying key trends, to provide clients with results from their projects 

in line with research objectives and budgets 

- Interpretation of data to provide clear direction to clients  

- Have experience of working on and delivering tracking projects  

- Assist the Research Directors and marketing team to identify prospective new clients and wider 

opportunities with existing clients 

- Develop a comprehensive understanding of the software and research techniques used in 

quantitative research projects 

Specialist qualitative expertise 

- Conduct in-depth interviews and moderate focus groups and workshops – online and face to face  

- Analyse qualitative data identifying key themes in line with objectives and assist in the writing of 

reports  

- Develop a comprehensive understanding of the software and research techniques used in 

qualitative research projects 

New Business Development 

- To work with the team assisting in the preparation of quantitative, qualitative and mixed 

qual/quant tenders and project proposals  

 

 

 

 



 

 
 

Person specification 

   

 
 

Essential Desirable 

- Compliance with the 'Explain Brand Values and Culture' detailed 

overleaf. 

- At least 18+months experience in a research environment. 

- Relevant degree with a high standard of literacy and written 

communication skills. 

- Client focused with excellent client management skills 

- Accomplished in all office skills including Microsoft Office – Word and 

Excel. 

- Confident, flexible and helpful personality with ability to gain 

colleagues’ trust and build relationships as an active member of a 

team. 

- Ability to work individually managing own time and prioritising. 

- Strong numbers skills and ability to handle data. 

- Proven organisational and project management skills. 

- Problem solving of day-to-day issues as they arise with the initiative to 

find solutions where necessary and to recognise when problems and 

queries should be directed to a colleague. 

- Excellent verbal face to face and telephone communication skills. 

Ability to liaise with all types of people at varying levels of 

responsibility. 

Proven track record of research account 

and project management experience 

client or agency side. 

 

Previous experience of research analysis 

software e.g. Askia, SNAP, SPSS. 

 

Business development experience. 

 

 



 

 
 

About Explain  
Who we are  

Explain is a full-service market research agency based in Newcastle upon Tyne. We work with some of 

the UKs biggest brands and with specialism across different sectors including utilities, health, finance 

and government agencies.  

Explain is an equal opportunities employer, and the team are at the core of Explains' success, they are 

innovative, intelligent, and dynamic. We have collectively evolved to deliver a range of market leading 

solutions, and continued to deliver insight throughout COVID-19. 

What we do 

We are a market research agency that delivers bespoke research and engagement solutions. The 

strategic insight we uncover creates an advantage, it leads to action, it promotes innovation and 

provides an evidence base, allowing our clients to make informed decisions. 

Our team is made up of industry leading qualitative and quantitative researchers, including our team 

of dedicated telephone researchers, all with cross sector experience. Our work is underpinned by 

quality and compliance - always delivering innovative and actionable insights. 

Our number one aim is to develop partnerships that deliver best in class strategic insights for our 

clients. 

Summary of the Explain Brand Values & Culture 
At Explain our vision is to “Celebrate our collective success and support each other to be the best we 

can be” and this ultimate vision is further articulated through our brand values which are around: 

 



 

 
 

 

The Explain culture 

The Explain team is the best. Our culture is what we are most proud of and is what drives our success. 

Our team is a diverse mix of skills, competences and personalities and we come together to make the 

Explain essence – our USP.  

Our people are a mix of a number of the following “characters.” We don’t expect one person to always 

tick all of these boxes, they will be stronger in some areas than others, but what is consistent across 

our whole team is our mutually supportive working practices and our drive to be the best we can be. 

We will consistently work together to deliver a ‘WOW’ factor to every client, through every project, 

throughout every moment of every day. 

We are: 

 

Building partnerships 
with each other and 

clients

Being the best in 
class at what we do

Delighting our clients 
and each other

Celebrating our 
successes and our 

collective and 
individual 

contributions

Having a rapport with 
clients and each 

other

Being people our 
clients can trust

Being strategic in our 
approach

Being confident, 
direct and clear 

about what we do 
and don't deliver

Being innovative in 
our approach across 

the business

Demonstrating the 
highest levels of 

quality in everything 
that we do

Friends: we are kind, 
happy, personable, 
fun and supportive

Team players: we are 
all moving parts in 

one big team with a 
collective vision to be 

the best

Believers: we are 
energised, 

passionate, positive 
and strive to achieve

Multi-taskers: we are 
able to keep calm 

and keep up in a fast 
paced environment

Performers: we strive 
to be the best and 
are motivated by 
accomplishment

Safe: we know we 
can 100% depend on 
each other to deliver

Thinkers: we are 
strategic, analytical, 
problem solvers and 
innovative thinkers


